ANNOTATED CLASSIFICATION ESSAY COLLECTION

5 Short, Clear, Fully-Labeled Examples

Essay 1 — Types of Social Media Users (Foundational)

[THESIS]
Social media users can be classified into passive scrollers, active creators, and digital influencers
based on their level of participation.

[ORGANIZING PRINCIPLE: Engagement Level]

Passive Scrollers — Users who only view content.
Example: Someone who tracks news on X/Instagram but never posts or comments.

Active Creators — Users who regularly post content and engage with others.
Example: A student who uploads travel photos and captions weekly.

Digital Influencers — Users who create content for large audiences and brands.
Example: A fitness content creator promoting products to followers.

[Conclusion]
These categories reflect different purposes and commitment levels on social media.

Essay 2 — Types of College Students (Intermediate)

[THESIS]
College students can be divided into career-focused, balanced, and socially-driven types.

[ORGANIZING PRINCIPLE: Priority Focus]

e Career-Focused - Prioritizes grades, internships, and networking
e Balanced - Combines academics with social and personal life
¢ Socially-Driven — Focuses mainly on relationships and experiences

[Conclusion]
Understanding these categories allows students to evaluate and adjust their priorities.

Essay 3 — Types of Leadership (Advanced)

[THESIS]
Leadership styles are classified as authoritarian, democratic, and transformational.

e Authoritarian — One-person control, fast decisions
e Democratic — Group input, shared responsibility
¢ Transformational - Vision-based, motivational approach



[Analytical Note]
This essay uses cause-effect insight and comparative evaluation.

Essay 4 — Types of Learners

[THESIS]
Learners fall into visual, auditory, and kinesthetic types.

¢ Visual - Prefers images and diagrams
* Auditory - Learns best through listening
¢ Kinesthetic — Learns through hands-on activity

[Purpose]
Shows behavior-based classification.

Essay 5 — Types of Consumers (Professional)

[THESIS]
Consumers can be classified as price-driven, quality-driven, and convenience-driven.

¢ Price-Driven - Chooses lowest cost
¢ Quality-Driven — Chooses highest standard
¢ Convenience-Driven — Chooses fastest or easiest option

[Professional Strength]
Uses industry language and market logic.




